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President and CEO of Japan Life Design Systems
Lecturer at the Ritsumeikan University Graduate School of
Management

Career Summary

Born in Kyoto, 1942

Works as a marketing consultant

Graduated from Department of Industrial Design of College
of Art and Design at Musashino Art University

Mr. Taniguchi developed the concept of "life design" as a
business philosophy, which covers the various definitions of
life, such as biological life, everyday lifestyles, and the way
we live our lives as a whole. He frequently presents a model
for new values using this philosophy, based on observations
of how the current era affects the earth and its inhabitants.
Mr. Taniguchi is active in a wide range of fields, from
concept production and management consulting, to
business strategy planning and local revitalization projects.

His periodical entitled "IMAGINAS" provides week-to-week
analysis of the times, setting a new trend for weekly
analytical magazines. He also runs the "Laboratory for
Cultural Economy" as a workshop for members to learn
about managing commerce, tourism, and industry sectors in
the 21st century's new market paradigm of "cultural
economics.”

He has worked in many venues, including as director for
the Japan Design Consultants Association (in charge of
tourism and city planning), director for the Japan Institute
of Design, coordinator for the Japan Retailers Association,
adviser for the Japan Web Solution Design Association, and
chairperson at the School for the Creation of Culture and
Tourism in Kyoto.

Writings

"The Seven Bubbles," "Collective Individualities," "Creative
Innovation," "Shibuya Imagination," and "Survival &
Sustainability" among many others, all published by Life
Design Books.
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The Laboratory for Cultural Economy moves into its 11th year as a place of
learning about business models, in cooperation with managers who bring
innovation to the table in synch with current times.
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A seminar on "The Seven Bubbles" lays out paradigms clarified in
"IMAGINAS," a weekly periodical of information analysis.
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The series of books published by Life Design Books bring together market trends

as analyzed from the perspective of ordinary citizens. Various diaries which
examine the lifestyles of such citizens are published as well.
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